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Free Your Campus, Free Your Mind… 
 

 
 
 

AIMS on Campus is a project of the Atlantic Institute for Market Studies that challenges the stifling of certain 
viewpoints on campus—inside and out of the classroom. The project bridges academia and awareness to introduce 

the ideas of liberty and the free market to students across the country. 
 
 
 
 
 
 

This AIMS on Campus Toolkit is a resource for you as a student to help share your 
ideas on campus and effectively get your peers thinking about them. Knowing the ins 

and outs of campus activity is the key to successful programming. 
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STARTING A CAMPUS CLUB/SOCIETY 
 

So you’ve picked up this manual, which means you’re thinking about starting a campus 
club or society, or organizing an event. Holding successful events, tabling on campus, 
taking part in on-campus fairs and society days, putting up posters across your campus, 
and fundraising are all made considerably easier by starting a campus club and getting 
it ratified at your school first. If you ever face opposition on campus, it is much easier to 
clarify and mediate the situation without your event(s) being shut down if you are a 
ratified society.  
 
The main hurdle to starting a campus club or society is simply the drive to get a group of 
likeminded students mobilized and start your activities. But there’s no reason you 
shouldn’t! Experience with campus clubs and societies – particularly if you start them or 
are on the executive – is a fantastic resume-booster both during school and after 
graduation. It demonstrates leadership skills, motivation and organizational abilities. 
Campus clubs and societies are a great way to make new friends and share the merits 
of your ideas with your peers. They also allow unique opportunities to engage with 
those who have differing views and interests, which is invaluable experience if you are 
to pursue a career in policy. 
 
 
YOUR STEP-BY-STEP GUIDE TO CREATING A CAMPUS CLUB: 
 

1. Craft the idea behind the club. What is your club about? What purpose does it 
serve on campus? Which ideas does it wish to promote awareness of? 
 

2. Get a group of dedicated students together. These do not have to be your 
best friends, rather, they should be motivated individuals like yourself, who will 
remain dedicated to the club executive throughout the year. Be wary of those 
who might wish you use your club as a vehicle for self-promotion! Remember 
that you are about sharing ideas, not preaching one person’s views.  
 

3. Write your constitution. Your university will likely have a sample constitution for 
new societies wishing to start up. Keep the constitution as general as possible. 
 

4. Get ratified ASAP. Student unions tend to take a long time to ratify new 
societies. Make sure you get your constitution in for ratification ASAP so you can 
work out all the kinks before the school year kicks off. Student unions can send 
constitutions back over and over in an attempt to remedy small details. Don’t 
allow bias or bureaucracy to get in the way of starting your club.  
 

5. Get yourselves out there! Table at your school’s societies fair and update your 
online profile on the student union website. Put up awareness posters early in the 



 

5 
 

year, urging students to come to your events. Kick off your online and social 
media efforts as early as possible. 
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FUNDRAISING  
 
Whether it’s a public dialogue or debate, an educational presentation, a networking 
social or a party – effective fundraising is the key to a successful event. If you are part 
of a campus club, consistent fundraising will ensure that you will be able to do great 
programming throughout the year. You are likely filled with fantastic ideas for all the 
things you want to do on campus, but the reality is you can’t make those ideas a reality 
without the necessary funds. 
 
You need drive and organization to begin your fundraising efforts, and working at it is 
part of the hurdle. Building relationships, identifying target donors and writing proposals 
and letters are all important steps to filling your bank account. Luckily, the most 
important part is simply making the ask!   
 
 
GETTING ORGANIZED 
 
Growing your bank account early is always a good plan. That way, when an AIMS 
speaking tour comes up and you have a chance to buy in, or when an issue you care 
about makes the news and you want to raise awareness about it, you’ll already have the 
money in the bank with which to do so. The key to early fundraising is getting organized 
early. Get a group of likeminded friends together in September and think about the 
programming you’ll want to do over the coming year. Establishing yourselves as a 
campus club offers you increased funding opportunities (should you wish to pursue 
them through your student union), but it also lends legitimacy to your group, increasing 
the odds that funders will donate to you. Either way, it is wise to create a “road map” 
containing some of your ideas for the coming year. This will give you a list of 
deliverables to present to your potential donors, letting them know exactly why they’re 
giving you money – and giving them the assurance you won’t be spending it all on beer 
(that’s just for events that question liquor sales monopolies).  
 
 
IDENTIFYING TARGET DONORS 
 
Now that you have a better idea of the programming you’d like to do over the coming 
year, it’s time to identify who is likely to donate to you. Before writing any letters or 
making any calls, consider the kind of programming you are going to be doing, and 
decide from there who would have an affinity for your ideas and would be interested in 
supporting them.  
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There are a few main options when it comes to identifying donors: 
 

• Foundations 
o If you plan to embark on a major project, campaign or initiative, likeminded 

foundations would be a good place to start. Most market-friendly 
foundations, such as The Atlas Foundation in the United States, put out 
regular asks for grant proposals, but also welcome unsolicited proposals 
for projects that need funding. If the project seems worthwhile, many 
foundations will want to get involved because it gives them a promotional 
opportunity as a sponsor of your initiative. Foundations are likely to give 
you larger sums of money for more specific projects, whereas individual 
donors are more likely to give you smaller sums of money for more 
general purposes. You’ll need to write a grant proposal to apply for 
funding from a foundation. This proposal should not exceed 2-3 pages in 
length. Many foundations have specific proposal outlines, but to give you 
an idea, see our sample grant proposal below. 
 

• Similar organizations 
o Similar organizations that you have worked or coordinated with in the past 

are a great target for donations, as the individuals within these 
organizations are likely to be sympathetic to your ideas. In addition, similar 
organizations are a great place to look for project partners who may be 
able to provide half the funding for your initiative if they work with you on it. 
You could also decide to each actively fundraise for your joint initiative, 
with the goal of matching the funds on both sides. 
 

• Friends, family and colleagues 
o Your friends, family and colleagues have been supportive of you in your 

journey thus far, making them an ideal target for small-scale donations. 
They are likely to give generally to your group as opposed to giving 
project-based funding. Personal asks are the way to go with this target 
group: the power of a personalized letter or phone call that explains in 
detail what your ideas are and why you need their help can amaze you! 
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SAMPLE GRANT PROPOSAL 
 

 
Proposal: (Project Name) 
Submission to: (Potential Donor Name) 

 
 

Contact information: 
 
Your Mailing Address 
Your Phone Number 
 
Name of Your Primary Contact Person 
Contact Email 
Contact Phone Number 
 
 
Purpose of Grant: Project support, Project Name 
 
Funding Amount Requested: $ Amount Requested 
 
About (Your Organization): Write a little about your group 
(Your Organization) Year of Founding: Year 
 
(Your Organization) website: URL 
 
Introduction: In this proposal, we are asking kindly for financial assistance from (Donor Name) et 
al for the (Project Name). Facilitated and run by (Your Organization), (Project Name) has the goal 
of (description)...  
 
Project in Brief: Provide a more detailed description of your project. Attempt to outline the key 
project deliverables, in list form if possible. 
 
Expected Impact of the Project: Provide a detailed description of the importance of your project 
and the anticipated impact it will have on your campus and others across the country. 

 
Anticipated total budget of the project: $ Amount of anticipated total budget 
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MAKE THE ASK 
 
Not only is making the ask at least 75% of fundraising, but it’s also the part that most 
people are scared to do. Asking for money can be intimidating, especially from the 
perspective of a small student group. But remember: people don’t donate to 
organizations, they donate to ideas in which they believe, and to people whom they 
think can advance those ideas. Once you have your deliverables defined, you should 
have all the confidence in the world to make the ask. There is an incredible number of 
people out there who would be delighted to help you – but you’ll never know 
either way if you don’t ask! 
 
 
SAY THANK YOU! 
 
The simple act of saying thank you takes no time at all and is imperative to maintaining 
positive relationships with your donors – increasing your odds of receiving funding from 
them again in the future. In this digital age, a handwritten note is a meaningful way of 
expressing your gratitude to those who made your ideas a reality.  
 
Another option you might consider is sending a follow-up message to your donors. 
Some foundations will require that you formally follow up with them by submitting a 
report, but this is a best practice for all of your donors, required or not. Include pictures 
and a summary of your event, not just telling them – but showing them – exactly how 
you put their generosity to work, and why they should be just as generous in the future.  
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USING THE INTERNET AND NEW MEDIA 
 
 
Using new media platforms to share your ideas is a great way to get your message out 
there, untouched and unedited by anyone else. Unlike on most public platforms, when it 
comes to new media you are exclusively controlling your own message. 
 
Your online presence should correspond with a broader strategy. Your online efforts 
should all seamlessly connect, so your website encourages people to visit your Twitter, 
your Twitter encourages people to visit your Facebook, and your Facebook encourages 
people to visit your YouTube…you get the picture. Each communication platform 
should encourage visitors to keep visiting in a myriad of different ways. They 
should also all have similar looks and feels to them. The best part about almost every 
new media platform available today is that they’re free! 
 
 
CREATING A STRATEGY 
 
Create your strategy early on so you will be ready to kick off your online presence at the 
start of the school year, or well in advance of your event. Decide what new media 
platforms you want to use externally: Website? Facebook? Twitter? YouTube? Blog? 
Flickr? Good ol’ email? 
 
All of the members of your group and/or event team should have Facebook and Twitter 
accounts, so you can all share your message in your own unique ways and cross-
promote your efforts. 
 
Branding is an important part of your new media strategy. Do your best to ensure all of 
your new media platforms have the same look and feel. Coordinate your Twitter 
background with your Facebook cover photo and website backsplash. If you have a 
logo, display it proudly on each platform.  
 
 
EXTERNAL COMMUNICATIONS USING NEW MEDIA 
 

• Website 
o A website is a great tool through which to communicate your message and 

display that your group is organized and professional. While social media 
tools such as Facebook allow you a free platform to communicate your 
message, websites are a must-have for any serious group or campaign. 
There are many websites (such as wordpress.com) that allow you to 
create a website for free.  

o Your website should be a one-stop shop to let people know what you’re 
about. Use it to advertise your Facebook, Twitter, photos and blog. Offer 
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an About Us section to summarize what your group is about, as well as 
Contact Information with a preamble urging people to get involved.  

o Your website should be visually appealing, clean, organized, and up-to-
date. Once you’ve decided what your key message is, display it proudly 
on the homepage either visually through pictures or videos, or through 
text. 

o A great way to solicit small donations is to have a dedicated donation 
page using PayPal or another online payment tool, most of which are 
relatively affordable and will likely produce a good return on investment. 
 

• Facebook  
o Facebook is arguably the most-used social media tool, allowing you the 

opportunity to reach large numbers of people, all of whom will ideally help 
you share your message(s). 

o A Facebook page, rather than a Facebook group, is the preferable 
medium for any campus group or initiative. A Facebook Event Page is 
preferable for a one-time event, and having a Facebook page allows you 
to create an event showing the page as the creator. 

o Facebook ads are a worthwhile investment for any campus group. They 
are promoted through targeted advertising, getting your message directly 
to your target market, and they are inexpensive to purchase. 

o Encourage your members to share everything related to your group on 
Facebook. This is the most effective way to get your efforts to go viral! 
 

• Twitter 
o Twitter is one of the fastest-growing social media tools out there. Your 

group should have a Twitter profile, and every member of your group 
should have a Twitter profile as well. Members can use their profiles to 
instantly spread your messages to all of their followers. 

o Twitter allows messages and campaigns to go viral extremely quickly, so 
always be careful what you say, and use this medium to your advantage! 

o Twibbons are a great way to promote your group, particularly if you are 
carrying out an awareness campaign. The Twibbon app can be imported 
onto anyone’s Twitter profile picture quickly and easily, promoting visual 
awareness of your campaign consistently to all of their followers. 

o Live-Tweeting is a way of giving real-time updates of what is happening 
at an event. Live-tweeting your events is a great way to include your 
Twitter followers in the fun without them actually having to be there. Live-
tweeting other events allows you to give real-time commentary on what’s 
happening. 

o Connect your Twitter to your Facebook account if you don’t have the 
manpower to manually update your Facebook. This allows your tweets to 
be posted automatically on your Facebook page, and is a great second 
choice to manually updating both. 
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• Blog 

o Your blog gives you a chance to give interested parties a more 
personalized spin on your message. If multiple people from your group 
can contribute, all the better.  

o Writing regular blog posts means your group members are consistently 
‘plugged in’ to current issues. This serves the double-purpose of having 
pre-written op-eds for your local newspaper(s) ready to go whenever you 
want to submit them. 

o Blog posts are a great way to recap your events, with pictures, video and 
text. 
 

• Flickr/Photo Sites 
o Flickr is an easy-to-use site that allows you to post pictures from your 

events. You can easily create a slideshow with these pictures and 
embed the slideshow on your website or blog. 

 
 
BE CAREFUL! 
 
Using new media to share your ideas offers a great real-time, completely interactive 
way of getting them out there. You can reach tens of thousands of people in mere 
minutes – all of them sharing, responding and enhancing the overall debate. But of 
course, when it comes to controlling the new media outlets from your end, you must be 
careful. Ensure only a few trusted members of your team have password-locked access 
to your group email account, website, Facebook, Twitter, and any other new media 
platforms you wish to use. This is just a best practice.  
 
 
INTERNAL COMMUNICATIONS USING NEW MEDIA 
 
Internal communications take second string to external communications for obvious 
reasons, but deciding early on what new media platforms you want to use to 
communicate within your group is a wise idea. It will ensure your group members stay 
informed and are reminded of important events. It also prepares you for when your 
group inevitably expands in size due to your amazing programming!  
 
The following are some internal modes of communication you may wish to use: 
 

• Facebook 
o Facebook allows you to create “secret groups” in which you and your 

fellow group members can share ideas, videos, images and have 
discussions without the public being able to see it all. 
 

• Google Accounts 
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o All your group members need are individual Gmail email addresses to get 
started using Google Accounts. 

o Google Calendar is a great way for your group members to keep track of 
group events and receive alerts so they don’t miss them. You can also 
create a public Google Calendar for your fans to stay updated. 
 

o Google Docs are a great way for your group to share and edit documents 
quickly and easily. 
 

o Google Analytics allows you to see in detail how many people visit your 
website. 
 

o Google Alerts are a free and simple way to track whenever you are 
mentioned online. 
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HOLDING EVENTS 
 
 
Since your group will likely be dedicated to sharing ideas or spreading awareness, 
holding your own events is a great way to generate interest on campus and have your 
group noticed at your school. Small events are a great way to bring new members into 
the fold by engaging with them personally, while large events are a great way to 
generate campus (and sometimes larger) media attention, creating heightened public 
awareness of your group and its efforts.  
 
 
GET ORGANIZED 
 
Getting organized early is a theme across all efforts of a successful on-campus 
presence. The first step to holding a successful event is to organize your ideas and 
objectives before you start planning and executing.  
 
Consider these details before getting started: 
 

1. What is the purpose of your event? 
2. What is the size of your event? Large or small? 
3. Will your event be interactive or lecture-style? 
4. What date and time do you want to hold the event? 
5. Where are a few locations at which your event could be held? 
6. Whom do you want to attend? What is your target market for attendees? 
7. Are there any other on-campus groups who could collaborate with you on this 

event? 
 
 
ASSIGN OWNERSHIP OVER TASKS 
 
Now that you have your goals outlined and have a better idea of what you’ll need to 
plan, you can get started on the details. If you have a campus club, you already have an 
executive among which you can delegate tasks. If you do not have a club, get your 
event organizers together as early as possible and assign clear roles to each person.  
 

• Have one person book the space for the event 
• One person create the posters and promotional materials 
• One person reach out to potential event partners 
• One person ensure all bases are covered with the student union and university 

administration 
• One person handle all social media efforts 
• One person takes care of the budget 
• Etc.  
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You can decide on the tasks, but that list should give you a good starting point. You 
may have fewer people to work with, in which case the same people will cover the 
majority of the tasks. However, the more the merrier when it comes to successful 
delegation! 
 

ENSURE THINGS STAY COOL, CALM AND COLLECTED 
 
Make sure your event organizers know that your event has to remain educational. 
Events on campus can escalate quickly, especially if they are perceived as being 
political. Covering this base from the start is your best way to address this possible 
problem. Of course, a little controversy can be a great way to draw attention to any 
cause, but ensure from the beginning that your promotional materials, event organizers 
and potential attendees are not giving or getting the wrong impression of what your 
event is about. If it’s an educational event like a public debate or speaker, ensure you 
advertise that it is not a one-sided event and that all opinions are welcome. This is a 
best practice for any on-campus event you’re holding. It avoids controversy and often 
brings new people into the fold who may not have attended otherwise. Depending on 
the nature of your club or event, it may be doubly important to dispel inaccuracies about 
your ideas or purpose. 
 
 
GET PLANNING 
 
Plan your date and time. Never book an event during reading week or smack-dab in 
the middle of exams. Holding a coffee house with a speaker from out of town? Early 
morning probably isn’t the best time to get students out. Holding an informative debate? 
Friday night isn’t likely to draw much turn-out. Think about when you (a student) have 
free time you wish to spend on campus, and try to plan your event around then. Look at 
a calendar ahead of time to consider a few possible dates and times.  
 
Choose your location. Consider a few possible spots: coffee house? Theatre or 
auditorium? Classroom? Consider whether or not you wish to serve food or play loud 
music. Will you need to accommodate large numbers of people? Think about fire safety 
rules in smaller spaces. Contact your student union and university administration as 
early as possible to secure the location you want at the date and time you want. 
Hopefully things go off without a hitch, but budget for additional costs that may pop up, 
like having to pay for the use of a projector, or paying a damage deposit. 
 
Build coalitions. This is a best practice for any campus club or society, but it applies to 
event planning as well. Think about groups on campus or in your community that would 
be interested in the event you’re putting on. Reach out to them as early as possible to 
get them involved. You could double your manpower and your budget with one simple 
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email! Think about yourself in their shoes – you’d want the opportunity to showcase 
your club through a successful event, and they probably will too. 
 
Plan your budget and fundraise if necessary. Budget for any surprise costs and 
larger-than-expected turn-out. Consider the possibility of charging for admission to your 
event. Of course, free events are always preferable – especially to attract students – but 
if your costs run too high, charging a small admission price may be your only option. 
Check out the fundraising page of this manual to get the tips on how you can avoid 
limitations due to costs by filling your bank account early. You could also consider 
fundraising for this event specifically. 
 
 
START ADVERTISING 
 
Start advertising as early as possible, but make sure you have the details worked out 
first. Explore the options to advertise in your student union or university calendar. Many 
newspapers and community organizations also offer community calendars in which you 
could post your event. Reach out to your student newspaper (with whom you should 
always maintain good relations) to see if they’ll advertise your event for free or at a low 
cost. Consider Facebook or Google ads, which are targeted to specific markets.  

Keep your promotional materials attractive, clean and organized. Clearly display the 
event name, purpose, time, location and cost. Make sure you mention that everyone is 
welcome to attend (if they are). Put up posters across campus – but make sure you 
check with your student union or university administration about the rules for postering 
on campus. Often times students poster without knowing the rules, only to have them all 
taken down shortly after. Know the rules and start promoting! Have your friends and 
club members promote the event through social media. Send an email to your club’s 
list. Don’t be afraid to reach out to anyone and everyone on campus – you never know 
who might be interested in what you have to share with them! 
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KNOW THE RULES AND MAKE FRIENDS 
 

Knowing the rules means your events can go off without a hitch. Making friends means 
an automatic pool of new members to assist with your initiatives, and a support base 
whenever you need it. Since your club is all about sharing ideas, new friends will be 
excited about the prospect of sharing their ideas too. 
 

KNOW THE RULES 

You may have noticed that a recurring tip throughout this manual is to know the rules of 
your student union and university administration. Many students have found themselves 
in stressful situations leading up to events or club launches, in which they are at an 
impasse with their student union or university, due to a small oversight. Ensuring you 
know all the rules from the beginning can prevent this as much as possible. Knowing 
how to get ratified, hold events, participate in university events or fairs, and maintain 
club status is crucial to having a successful presence on campus. 
 
Do your research! Read the student union constitution online. Check out the policies 
for on-campus activity through both your student union and university administration 
(yes, they’ll have different sets of policies and they’ll both apply to you). Read the 
Human Rights policies and procedures. Keep updated on the actions of your student 
government and watch for any policy changes.  
 
Staying informed about the rules and goings-on around your campus will not only 
ensure you can deal with any glitches with ease; it will give you fodder for blog posts, 
ideas for events and initiatives, and will make it easier for you to hold your student 
government and university administration accountable – always a must!  

 
STAY FRIENDLY 
 
You get by with a little help from your friends. Making friends with likeminded (and 
opposing!) students and student groups will ensure smoother sailing for the rest of the 
year.  

Maintaining friendly relations with your student union executives, student newspaper 
editors, professors, university administrators and fellow clubs and societies prevents 
sticky situations and allows you to stay on top of your game. It’s always great to have at 
least one friend in each of these areas. If that’s not the case, be friendly and introduce 
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yourselves. Attend a student union council meeting and stick around after to introduce 
yourself and your club to your student union executives. Attend a student newspaper 
meeting and discuss with the editors how your club might contribute some articles. 
Student apathy is such a problem that all of these groups of people will appreciate that 
you took the time to attend their meeting on their turf, that they’ll be happy to stay 
friendly (or friendlier) with you in the future. Staying friendly with professors and 
university administrators is a must for having a positive presence on campus without 
having to overcome any major hurdles. 
 

BUILD COALITIONS 
 
Building coalitions on campus allows you to have a great support system for events and 
initiatives you put on. It’s also a great way to make new friends. 
 
Identify likeminded groups on campus. They can live in the unlikeliest of places, so 
browse your university’s online societies guide and find your friends that way. Make 
sure these new friends know that your purpose is to share ideas, which means you’re 
open to their ideas too! 

Reach out to them on their turf. Like with your student union and student paper, 
attend one or two of these groups’ events as a way of introducing yourselves and your 
club. They will appreciate you making the effort, and it’s a great way to see if your goals 
are similar to theirs.  

Keep in touch. Continue to attend these clubs’ events and invite them to yours. A 
casual group meeting over coffee or drinks is a great way to bring new people into the 
fold. Reach out to these clubs if you are hosting an event they may be interested in 
buying into. Maintaining relations with your new friends is a great way to ensure they’ll 
be there when you need it.  
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SHARE AND DEVELOP YOUR IDEAS 
 

Keep an open mind! 

The purpose of university or college is to get an education, but often what you learn 
outside of the classroom is just as valuable as what you learn inside it. The purpose of 
your campus club, initiative or event is to share your ideas and explore new ones.  

There are countless organizations, such as the Atlantic Institute for Market Studies 
(AIMS), which exist solely to provide evidence-based research and opinion pieces on 
the issues of the day. Reaching out to any (and all) of these organizations is a sure-fire 
way to explore your ideas further, gain new and interesting perspectives on important 
issues, and even get some great stuff to share on your campus. Make sure the 
members of your club or attendees at your events know about these off-campus 
learning opportunities and explore them together. Many independent organizations host 
events off-campus (and sometimes even on campus). Reach out to them to stay 
informed. They will be delighted to hear from you, we promise! Of course, AIMS’ staff 
and associates are always available to help you explore new perspectives on key policy 
issues. 

Do yourself a favour and attempt to see all sides of every issue. Do additional 
research beyond what your professors provide you with. Check out non-academic 
resources from time-to-time.  

Continuing to broaden your mind and pursue learning is a great way to approach your 
post-secondary experience, and will enrich your life generally. The result will be clearer 
papers and assignments with well-crafted ideas and points, more informative and 
exciting discussions on and off-campus, and most importantly: a more successful, 
inclusive, professional image for any activities you undertake on campus. 

 

 

 

 

 

 

 



 

20 
 

 

 

 

Congratulations! 

 

You are now ready to start a campus club or society, create informative campus 
programming and hold exciting events. We wish you the best of luck with your on-

campus efforts. Most importantly, don’t forget that you can always ask for help. 

 

 

 

 

 

 

 

 

“A university should be a place of light, of liberty, and of learning.” 

Benjamin Disraeli 

 

 

 


